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TEDCOZA, 22 On Sloane

Empowering Entrepreneurs: Imijelo yeAfrica Blossoms Through Digital Innovation

Andiswa Tsewana

Founder & CEO of Imijelo yeAfrika (Pty) Ltd
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Imijelo yeAfrica — Our Digital Journey

A South African female-owned skincare brand, Imijelo yeAfrica, is breaking boundaries thanks
to a cutting-edge digital empowerment initiative. Backed by 22 On Sloane and the UK-South
Africa Tech Hub, the brand is now thriving on South Africa’s leading e-commerce platform—
Takealot.

In the bustling entrepreneurial hub of 22 On Sloane, a new chapter has begun for township-
based businesses, including Imijelo yeAfrica, a proudly African skincare brand rooted in
natural healing. As a participant in the Township Digital Market Access Programme, the brand
received critical support to pivot into the digital economy.

The programme, driven by 22 On Sloane in collaboration with the UK-South Africa Tech Hub,
is designed to empower local entrepreneurs by offering them the tools, mentorship, and
platforms to grow digitally. For Imijelo yeAfrica, the timing couldn’t have been better.

“Before joining the programme, we had a strong product, but limited reach. Now, with our
products available on Takealot, we’ve unlocked access to a much broader market,” says the
founder, Andiswa Tsewana.

Their product line—comprising dermatologist-approved, nature-based treatments for eczema,
seborrhoeic dermatitis, dehydrated and dry skin—has already garnered attention from online
shoppers looking for effective, safe, and African-made skincare solutions.

Participants were also introduced to digital content creation, branding, and online sales
strategies. To further enhance their capabilities, Imijelo yeAfrica employees enrolled in the
Digital Journalism Mastery course offered by Global Peace Let's Talk. This added a powerful
layer to their storytelling approach, arming them with multimedia tools, ethical journalism
principles, and audience engagement strategies.

The journey has not only expanded their market access but also deepened their digital voice.

“We learned to tell our brand story in ways that connect with people—not just as a product,
but as a purpose-driven movement.”


https://imijeloyeafrica.co.za/

As Imijelo yeAfrica continues to evolve, it serves as a shining example of what happens when
local innovation meets digital opportunity. With the right training, tools, and platform
support, township entrepreneurs can transform dreams into scalable, sustainable businesses.

In this digital age, Imijelo yeAfrica is more than a skincare brand—it’s a symbol of township
excellence rising on a global stage.

Shop our products on Takealot. Follow our journey on social media

#22 On Sloane #TEDCOZA #The Takealot #MarketAccess #TownshipToTech #WRSETA
#takealot.com #Bobzakaofela #UKwithSA #BetterAfricaBetterWorld #GoFarGoTogether

SUMMARY OF THE PROJECT

| have been a digitally shy person and, although the previous digital course | attended helped a
lot, | was still not confident putting into practice some of the teachings. Even at the start of this
course | had difficulties doing activities like the blog, too scared to make errors in a public digital
platform. With coach Joseph’s passion and encouragement, | realized that | now have the tools
and support within reach to succeed.

At Imijelo yeAfrica we are no longer digitally shy, our digital marketing confidence and public
engagement have been boosted to levels we’ve been dreaming of. We now have a better
understanding of how to shape our digital strategy without having to outsource this skill, whilst
promoting our brand and getting sales. The legal and ethical considerations will certainly go a
long way in how we engage with various audiences in our highly competitive space.
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